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according to city planners. A single room occupancy proj-
ect, or SRO, is proposed with 623 units at 3025 Olympic
Blvd., and a 5,760 classroom addition to the New Visions
Foundation campus at 3131 Olympic Blvd. has just
received planning entitlements and awaits plan check.

Two ÒmodestÓ media production/post production
facilities have been proposed for a total of 10,500 square-
feet, and the owners of the Village Trailer Park have plans
to remove 102 trailers and replace them with a mixed-use
project consisting of 102 affordable, rent controlled SROs
and 247 1 to 2 bedroom condos. Also proposed is 48,000
square feet of studio and retail commercial floor area
over one level of subterranean parking.

Residents are concerned that projects such as that will
overwhelm the cityÕs aging infrastructure and would
increase traffic congestion as well as change the dynamic

of certain neighborhoods. The Santa Monica Coalition
for a Livable City (SMCLC) has partnered with all of the
major neighborhood groups in the city to call for a city-
wide moratorium on developments so that city planners
have the time to concentrate on the LUCE process
instead of processing development applications.

ÒDevelopment is steamrolling along in Santa Monica in
an interim period between the old General Plan and the
new one and this development, we donÕt believe, would be
approved under the new General Plan being developed by
residents,Ó Diana Gordon, a spokesperson for SMCLC.

ÒThe issue is how do we halt development until a new
plan is adopted in 2009,Ó Gordon added. ÒResidents and
the coalition believe that without their insistence at meet-
ings with the city and before the Planning Commission,
that the interim ordinance the council plans to adopt for
industrial lands would never have been discussed.Ó

City planners are extremely busy processing applica-

tions for new development, Schachter said, but they
arenÕt overwhelmed as of yet.

ÒA lot of projects have come through, but we have a very
talented staff and we are working hard,Ó Schachter said.

The report on development will be updated every
quarter because of the heightened interest in the issue,
Schachter said.

ÒItÕs a combination of forces,Ó Schachter said of the
Planning DepartmentÕs decision to issue quarterly
reports. ÒItÕs the amount of development that has been
proposed, the interest in the LUCE process and the inter-
est by residents to get a better understanding of what is
going on. This will help everyone make better decisions
on not just development projects as they come through,
but with the growing vision of what we want Santa
Monica to look like in the future.Ó
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hospitality industry, starting in 1981 when fresh out of
high school, the Akron, Ohio native moved to Palm Springs
with husband Chris and began working as a hotel restau-
rant hostess. Kerns slowly worked her way up the ladder
and through different Palm Springs hotels, positions
that included sales and marketing for food and bever-
ages.

After more than seven years in the desert, Kerns was
recruited to help launch the opening of Donald TrumpÕs
Taj Mahal hotel in Atlantic City. About nine months
later, she was in Santa Monica.

Kerns spent the next seven years with the Loews Santa
Monica Beach Hotel, one of her successes being that she
had a hand in bringing the annual American Film Market
conference to Santa Monica. In 1997, the director of sales
and marketing position opened at the Convention &
Visitors Bureau, which at the time was under the leader-
ship of President Beverly Moore, who now runs the
bureau for Marina de Rey.

Part of the reason why Kerns left the hotel industry is
because she wanted a job that would allow her to spend
more time with her growing family, after giving birth to
daughter Kalei in 1994.

ÒItÕs still hospitality on a grander scale,Ó said Kerns. ÒI
had been in the community during a time when Santa
Monica tourism was starting to grow more and I saw the
potential, there was a lot of potential for this communi-
ty as a (travel) destination.Ó

A few years later, Kerns became the second president
in the bureauÕs history.

As the head of the visitors bureau, Kerns sees her job
as the manager of Santa Monica, the tourist destination.

Santa MonicaÕs tourism has slowly grown since 1983 Ñ
the year after the visitors bureau was founded Ñ from
2.87 million to approximately 4.9 million in 2004. While
growth has been modest, spending by these tourists has
dramatically increased during the same time period, from
$207 million in 1983 to $840.5 million in 2004, Kerns said.

ÒOur job is very focused on sustaining tourism,Ó Kerns
said. ÒWeÕre not always looking at growing the number of
people coming here; weÕre looking to grow the length of
stay and money spent here.Ó

There are several factors that have hurt tourism in
Santa Monica, most notably the Sept. 11 attacks and the
homeless issue.

Tourism did drop off immediately following Sept. 11
and what was the number one market at the time for
Santa Monica Ñ Japanese tourists Ñ is no longer the
case. That group has since been replaced by travelers
from the United Kingdom.

ÒPrior to 9/11, Japan was our number one market,Ó
Kens said. ÒOn Sept. 12, it wasnÕt any longer and it still
hasnÕt gotten up in the top five.Ó

The homeless issue has affected tourism, but Kerns
believes the situation has improved over the years.

Whether the homeless will affect a personÕs vacation will

depend on their mindset, whether they come from an area
where the homeless population is prevalent, Kerns said.

ÒThis community is a community that cares and feels a
sense of responsibility,Ó she said. ÒAt the same time, itÕs
wearing. ItÕs difficult to look at the situation that is a
regional situation that we have at some level been labeled
with.Ó

Tourism in Santa Monica has allowed an expansion in
services to residents that other communities without a

consistent tourism revenue stream arenÕt able to offer,
helping to keep everything from the school district to
city maintenance running strong, Kerns said.

ÒSanta Monica as a community has grown with its
tourism and the awareness as a premier tourist destina-
tion,Ó she said. ÒWeÕre the healthiest now that weÕve ever
been in history in attracting tourism.Ó
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BOSS LADY: Misti Kerns stands in front of the Santa Monica Convention & Visitors Bureau on Main Street on Friday. 
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